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Executive Summar

The Leukemia and Lymphoma Society (LLS) is a nonprofit organization with a mission to
fund research for cures and treatments for blood-related cancer. Light The Night is one of
the largest peer-to-peer (P2P) fundraising events, with approximately 1 million participants
in 140 locations throughout the United States and Canada. Participants walk with
illuminated lanterns to commemorate survivors, friends, family, and supporters.
Sustainability has become a recent concern for the organization's corporate partners and
participants. LLS has shown an increased dedication to sustainability by creating an
Environmental Social Governance (ESG) council and has started taking steps toward
creating a national plan for sustainability at its Light The Night events.

In order to extend sustainability efforts to all Light The Night events, the client requests
the Sustainable Light Knights team to:
1. Perform a materiality assessment for the Light The Night event, accounting for the
recent changes that seek to minimize sustainability practices.
2. Rank the event's most material activities, considering food and beverage, waste,
lanterns, and t-shirts.
3. Assess the best practices for managing the highest material impacts.
4. |dentify short, medium, and long-term goals to help LLS plan for the next steps.

The Sustainable Light Knights consist of four Arizona State University graduate students
from the Masters of Sustainability Solutions program. The team undertook an analytical
approach to understand P2P events, including conducting a landscape analysis,
identifying best practices, and completing a TOWS (threats, opportunities, weaknesses,
and strengths) analysis. This served as the foundation for the materiality assessment for
Light The Night, which guided what impact topics were most relevant.

To bring the findings of the materiality matrix to life, The Sustainable Light Knights
created a sustainable event planning checklist, procurement guidelines, and a vendor
pledge for use by Light The Night staff. We grouped the recommendations for
sustainable actions into low, medium, and high priority and short, medium, and long-term
goals. While this assessment focused on Light The Night, the recommendations outlined
in this action plan can extend to other fundraising events organized by LLS. The design
of the action plan is to help LLS leadership and staff take steps to lower the impact of
Light The Night events nationwide and transform LLS into a leader within sustainable
events that can serve as an example for other nonprofit organizations to follow.



Background

l.  Fall 2022

The development of the materiality assessment and actionable, sustainable event
checklist, procurement guidelines, and vendor contract followed a multistep process
involving research, stakeholder engagement, online surveys, and a mapping exercise.

A. Landscape Analysis

Organizations use a landscape analysis framework to understand and identify key
players in their field, classify them by relevant characteristics, and better understand
potential solutions for sustainability problems (Darnall, n.d.). We assess the Light The
Night event at two levels. The first level includes major outdoor events in the P2P sphere
and other general large outdoor events. The second level of assessment focuses on the
four key areas of concern identified by LLS: Food and beverage, waste, lanterns, and
t-shirts.

We include other P2P fundraising events, music festivals, green event certifications, and
green event planning guides to complete a comprehensive landscape analysis. The
research extended to include music festivals due to the similarity in metrics they share
with P2P events. Both tend to see high volumes of event participants and vendors, often
using temporary, rented locations. Additionally, both event types are subject to municipal
rules and regulations, solid waste procedures, and weather conditions.

B. Best Practices

A best practice is a working method or set of working methods that are officially
accepted as the best to use in a particular business or industry (Cambridge, 2022). When
performing a best practice analysis, qualitative data is taken from the landscape analysis
to understand the best method for a given area of interest (Cambridge, 2022).

The Sustainable Light Knights performed the landscape analysis, which resulted in
valuable information regarding current practices of other P2P events and organizations
that successfully plan large outdoor events. Additionally, the Sustainable Light Knights
incorporated information and practices from sustainable event guides after assessing
P2P events and organizations. The landscape analysis led to compiling the best practices



from the events and sustainability event guides. These best practices focused on the four
major focus areas, and they are incorporated into our final deliverables.

C. T.OW.S (Threats, Opportunities, Weaknesses, and Strengths) Analysis

Conducting a TOWS (Threats, Opportunities, Weaknesses, and Strengths) analysis of LLS
and Light The Night is used to explore how the Sustainable Light Knights can best
support LLS's goals. Through our TOWS analysis, we established how LLS could utilize
their strengths to take advantage of their current opportunities, how they can utilize their
strengths to overcome potential threats in their environment, how LLS can use their
current opportunities to mitigate their weaknesses, and how LLS could create strategies
to manage any risks that become magnified by current threats. Completing a TOWS
analysis has helped us to establish internal and external factors that impact LLS's ability
to incorporate sustainable recommendations in their events and organizations. See
Appendix J for the STOWS Analysis.

II.  Why conduct a materiality assessment for Light The Night

As LLS increases the presence of sustainability within its organization, it is essential to
look at its practices to improve its overall impact. A materiality assessment helps
understand the issues that matter most to an organization's internal and external
stakeholders. The assessment addresses social, economic, and environmental factors
along the value chain to see how it can address risks and opportunities today and in the
future (Novartis, n.d.). The goal is to become a leader in the nonprofit sector in planning
for sustainability. The materiality assessment will benchmark and assess their journey to
becoming a sustainable leader.



[ll.  Materiality approach
A. How Materiality is Defined

Materiality is a concept within sustainability reporting that highlights important or relevant
information to various stakeholders (GRI, 2022). Material information can influence
stakeholders to make decisions about the organization and its operations internally or
externally (GRI, 2022). What an organization deems material is up to interpretation and
depends on the organization's identified key stakeholders (GRI, 2022).

Phase 1: Phase 4:

. Phase 2: Gather Information
Define Identif about the impact and
Purpose and P Y l Phase 3: ; pf h
Sops otgnna Categorize |mp_ortance of the

Topics Porject

|
Phase 7: Phase 6: Phase 5:

Seek Engage Prioritize
Stakeholder Management
Feedback

Adapted from KPMG (2004} Sustainable Insight the essentials of materiality assessmant.

B. Double Materiality

Several leading sustainability standards and frameworks are used for sustainability
reporting (GRI, 2022). The Sustainable Light Knights chose the GRI standards to define
impact topics for the Light The Night event as they consider multiple stakeholders based
on double materiality (GRI, 2022). Double materiality considers financial materiality and
impact materiality (GRI, 2022). Financial materiality provides relevant information on how
it can create economic value for the organization and its investors or, in this case,
sponsors (GRI, 2022). Impact materiality involves relevant information on the
organization's impact on the economy, environment, and society for various
stakeholders, including investors, employees, participants, and the local community (GRI,



2022). The team has taken this double materiality approach for Light The Night as the
impacts of the events have already or will become financially material.

IV. Definition and measurement of impact topics

An impact topic is an Environmental, Social, or Governance (ESG) issue on which the
organization has an effect or which affects the organization. (Bartels, 2014). In our case,
an impact topic is an ESG issue that is relevant and important to Light The Night.

The Sustainable Light Knights team approached the materiality assessment in seven (7)
phases.

Our materiality assessment helps us understand the knowledge employees and
participants have regarding sustainability practices and address potential areas of
change within the planning and operation of Light The Night. The team can identify
internal and external issues relevant to Light The Night and its operations through this
process. The team consulted the Event Organizers GRI Sector Disclosure to establish 12
impact topics that have the most significant potential impacts on Light The Night
operation.

The impact topics include:

1. Energy 6. Compliance 11. Marketing

2. Procurement and 7. Transportation Communications
Sourcing 8. Training and 12. Food and
Practices Education Beverage

3. Water 9. Local

4. Emissions Communities

5. Waste 10. Inclusivity

VII. Strategic objective of Light The Night materiality assessment

The team conducted a materiality assessment to highlight key areas of risk and
opportunity within the four impact areas identified in the original communication with LLS.
These four impact areas included food and beverage, waste, lanterns, and t-shirts. The
team conducted the materiality assessment with these four focus areas as a starting
point and then identified impact topics relevant to each area. Completing a materiality
assessment intends to identify and understand various ESG impacts that could be



categorized within the four focus areas. The team identified the impact topics with the
intention of using this information to inform relevant recommendations for each focus
area.

Through the landscape analysis, the team identified 61 specific subcategories of
sustainable actions within the 12 impact topics. The sustainable actions bring to life the
impact topic findings and will help LLS incorporate the Sustainable Light Knight’s
recommendations. Additionally, the research will provide LLS with a path forward when
addressing ESG concerns within the four areas of impact.

[.  Survey Summary

Draft Surveys Review Feedback Submit Final Disseminate Review Surveys
Surveys Surveys Results
1 2 3 4 5

* Send out survey to target
* Send existing draft + With LLS, review * Submit final survey audiences + Review Participant
participant survey to survey feedback to for LLS review © Participant survey: Survey and
LLS fit LLS marketing * Give 2 weeks for Boston, Los Angeles, Employee Survey
= Discuss schedule for rules survey to be Minwaukee, results
survey = Make necessary approved by LLS Savannah/Sauthaast « Place results in
dissemination changes to survey teams (marketing, Georgia materiality
legal, etc.) © Employee Survey: all assessment graphs

employeas that deal
with Light The Might
Events.

Graahs nspied O NowlTe ioba) Msscaiy Assascneol 21211

Another component of conducting a materiality assessment is surveying stakeholders to
understand better their perspectives on the organization’s sustainability plans and their
perception of impact topics to Light The Night. The Sustainable Light Knights team
created two surveys, one given to participants and the other to LLS Light The Night
employees. The team developed two surveys to get a general understanding of the
sustainability knowledge and experience of Light The Night participants and employees.
The surveys qualitatively assess the perspectives on sustainability and check the
potential effects certain impact topics have on present and future Light The Night
planning. By conducting the surveys, the team can prioritize and target impact areas
deemed more critical and relevant by internal stakeholders (e.g., Light The Night
employees) and external stakeholders (Light The Night participants).



The Sustainable Light Knights believe focusing on these twelve (12 impacts) topics will
help LLS reach its sustainability goals established by the ESG Council. With these goals
in mind, Light The Night employees will receive a sustainable event planning checklist,
procurement guidelines, and vendor pledge to further progress sustainability initiatives
during events.

Through this process the following results were gathered:

Participant Survey (Light The Night Attendees) Employee Survey (Light The Night Employees)
. March 14, 2023 - March 31, -
Survey period: 2093 e e 24:2";*1 14,2023 - March 31,

Boston, Los Angeles, .
. Numb f Invited
Milwuakee, and umber ot fnvite 12

; Participants:
Savannah/Southeast Georgia BT e

Markets Invited
to Participate:

Number of 122 Responses Number of 7

Responses: P Responses:

Response Rate: Unknown Response Rate: 58%

Response rate: number of responses/number of invited participants Response rate: number of responses/number of invited participants

Tl rspied' by Mowatt Globu' Matadeiny dasascsman (200 1)

With the help of LLS employees, the team reached four Light The Night markets,
including Boston, Los Angeles, Milwaukee, and Savannah/Southeast Georgia. With input
from LLS employees, the Sustainable Light Knights developed the participant survey. The
participant survey looked to gather demographic information, an understanding of
participants’ attitudes toward sustainability, and their interaction with food and beverage,
waste, lanterns, and t-shirts at the Light The Night event. The Sustainable Light Knights
developed the employee survey to seek input in ranking the impact topics relevant to
Light The Night operations. Both surveys were distributed through email by the project
sponsor via Formsite and Google Forms. In total, the team received 122 responses for
the participant survey and seven responses for the employee survey. The surveys are
crucial to understanding both stakeholders and increasing transparency which is a
significant first step towards accountability and how LLS will implement the
recommendations to make Light The Night more sustainable.



Il.  Participant Survey Results

The following information from the participant survey provides a better picture of Light
The Night participants' basic understanding of sustainability, sustainable practices at
events, and what they hope to see at future events.

Key takeaways include:

e Appendix A: Age Results, Appendix B: Participant Location, Appendix C: Years
Attending LTN, and Appendix D: Team Type: A summary of demographic
information of respondents. This information provides LLS with a general
understanding of who is attending Light The Night events and what markets can
be targeted in future initiatives.

e Appendix E: Level of Sustainability Knowledge: Over 95% of survey respondents
have a basic understanding of sustainability and are interested to do more when it
comes to sustainability at Light The Night events.

e Appendix F: Transportation: Majority of respondents take personal, motor vehicles
as a means to get to event sites.

e Appendix G: Participant Lantern Practices: About 14.8% of respondents throw
lanterns away, 20.5% return them to LLS to be reused for the next event, and
64.8% keep the lantern and bring it home.

e Appendix H: Sustainability Practices at Light The Night: Current practices of
participants include: bringing personal water bottles, saving promotional items,
participating in remembrance pavilion, eating the food provided at events,
wearing the Light The Night t-shirts, and using waste and recycling bins at events.
These responses reveal potential areas LLS can target to implement additional
sustainability initiatives.

[ll.  Employee Survey Results

The purpose of the employee survey was two-fold. First, ask Light The Night Employees
to rank the 12 impact topics based on their idea of the impact topic’s relevance to Light
The Night. For example, one respondent indicated Energy as a “Highly Relevant” impact
topic based on our provided definition. Second, this survey allowed for the consideration
of stakeholder feedback and for employees to begin to think more about potential
sustainability initiatives at Light The Night. After collecting the responses, the Sustainable
Light Knights performed a mapping exercise with the project sponsors to establish the
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perceived impacts of the 12 impact areas on Light The Night operations. See Appendix I:
Employee Survey Results.

V. Materiality Assessment Results
A. Materiality Matrix

The chart below shows the relationship between the ranked impact topics, LLS Value
Chain, and the Sustainable Development Goals (SDGs), which the LLS ESG Council
highlights. The value chain consists of the four focus areas provided by LLS and the
processes and individuals involved in making Light The Night Events successful. The
SGDs columns show readers how addressing these impact topics offer additional benefits
by addressing aspects within each SDG. The impact topics column, separated by
economic, environmental, and social focuses, represents areas where LLS can address
sustainability concerns. Lastly, the ranking column shows the readers the high, medium,
and low-priority impact topics established through participant and employee surveys.
Creating this chart illustrates potential areas of improvement and where The Sustainable
Light Knights should make recommendations for more sustainable practices.

LLS VALUE CHAIN
[2]
2 £ Q & % .2 E
8 = B | g8 5E| o Priority
S| 2| s |85|las| PRIMARY SDGs ADDITIONAL | (Low, Medium,
IMPACT TOPICS - Q s (3,5,10,12) SDGs High)
ECONOMIC
[EX
Procurement/ Sourcing Practices =) O Medium
ENVIRONMENTAL
=3
Energy cOo Low
3 i
Water - Medium
Emissions Low
3= NiZE==
Waste - O High
Compliance High
Transportation Low
SOCIAL
5 G
Training and Education @' High
Local Communities High
5 i
Inclusivity g‘ High
Marketing Communications Low
Food and Beverage Medium

Gragdss inspird by KaNoga Malermaily Asseasmen
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B. Materiality Map

Through research and collaboration with project sponsors, the team provides a
framework of action that LLS can implement for each specific impact topic. Through the
participant and employee survey results, the team can indicate how the impact topics
drive the sustainability recommendations. After reviewing the results of the surveys, the
team placed the impact topics on the graph below based on how the internal and
external stakeholders see their influence on Light The Night's decisions and their
potential significant impacts on Light The Night's operations. The Sustainable Light
Knights then rank the impact topics based on how high or low their opportunity of
influence will be on Light The Night planning and operation. Although some impact
topics may rank high in impact and opportunity, LLS may deem those topics not material
to Light The Night. The Materiality Map below allows for a better understanding of
stakeholders' points of view and opinions.

Least Relevant Moderately Relevant Highly Relevant

S~
. Waste

Inclusivity

High Opportunity

Water

Local Communities
.Food and Beverage

.Comptiance

Marketing Communications Training and
Education

Relevance for

i i Procurement
nght The nght .Transportaﬂon and Sourcing
Stakeholders Practices

Emissions

.Energy

Low Opportunity

S5

L4
Low Impact High Impact

Significance for ESG Impacts on Light The Night

These results shaped the ranking and scoring totals for the event planning guide as well
as set which impacts were concerned with short-, medium-, and long-term solutions.
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Recommendations

[. Impact Topics

The GRI Event Organizers Sector Disclosures categories revealed the following points as
the identified impact topics for Light The Night. Each section includes the impact topic
and its definition, the impact on Light The Night, and feedback from the surveyed
stakeholder groups. Short-, medium-, and long-term goals have been identified for each
impact topic. The impact topics are labeled as high, medium, or low materiality. The
materiality rankings take into consideration the stakeholder survey results and research.

High Priority

1. Waste

Definition: Waste generated from event planning through to execution. This
includes waste, recycling, and compostable materials such as event signage, food
and beverage, water bottles, etc.

Impact on Light The Night: Without prior planning to minimize waste and
accommodate its disposal, the Light The Night events have a high potential to
produce waste (COSH, 2023). Regarding signage, Light The Night can continue its
practice of recycling event signage year after year. If any new signage is needed,
it is important to consider recycled materials or those from a certified
environmentally friendly source (University Sustainability Practices, 2023). To
mitigate food and packaging waste, LLS can work with vendors through contracts
outlining commitments to minimize waste and ensure its proper disposal (MSEC,
2023). Vendors can be required to provide cutlery and dishwares that are
compostable (University Sustainability Practices, 2023). It is also important to have
clear signage and waste disposal stations, including receptacles for composting,
recycling, and the landfill (COSH, 2023). Volunteers can be stationed at the
disposal stations to help facilitate the proper disposal of waste (MSEC, 2023).

Stakeholder Feedback: Based on the employee survey and the materiality map,
this impact topic was scored to be highly relevant, which indicates that it has a
high relevance to the Light The Night stakeholders and is seen to have a high
impact on Light The Night operations.
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Short, Medium, and Long-term Goals:
Short-term goals include:

e Use event signage that is made from post-consumer, recycled, durable
materials or is printed in a way that can be reused the following year.

e Landfill, recycling, and composting bins are included at the event with clear
signage on how to sort waste. Signage and information is based upon local
city/state guidelines.

e Ensure that event vendors and staff are aware of the location of the nearest
recycling station and landfill bins.

Medium-term goals include:

e Place landfill bins in close proximity to recycle and compost bins.
Long-term goals

e Use unbleached, recycled content, and chlorine-free paper products

(napkins).

e Offer reusable beverage containers with water refill stations.

e Set up lantern return stations with appropriate signage.

e Use washable, recyclable, or compostable products and serviceware.

2. Compliance

Definition: Initiatives or policies from LLS, local governments, and venue
organizers that ensure compliance with local environmental laws and regulations.

Impact on Light The Night: Implementing policies regarding waste and using
certain materials, including plastic, at events, have gained traction within certain
cities. Researching sustainability compliance will help Light The Night ensure that
the organization operates in an environmentally responsible and ethical manner
that is in line with that of local regulations. This is important for the long-term
viability of the Light The Night, as well as for the protection of the environment
and the health and safety of its employees, customers, and other stakeholders. It
is important for the Light The Night team to research and be aware of these best
practices in host cities in order to ensure staying within any enacted policies.

Stakeholder Feedback: Based on the employee survey and the materiality map,
this impact topic was scored to be highly relevant, which indicates that it has a
high relevance to the Light The Night stakeholders and is seen to have a high
impact on Light The Night operations.
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Short, Medium, and Long-term Goals:
Short-term goals include:
e Appoint a leader to conduct research on local ordinances related to
sustainability.
Medium-term goals include:
e Ensure your products are reusable, compostable and recyclable by
State/County/City standards or made of recycled materials

Long-term goals
e Research local ordinances related to the sustainability of your event.
Ensure that all apply.

3. Training and Education

Definition: Procedures related to training and raising awareness on sustainability
practices and goals to employees, volunteers, and participants involved in Light
The Night.

Impact on Light The Night: Light The Night has a robust team, including
employees involved in the ESG Council and the Territory Campaign Development
Directors. To ensure consistency across events and sustainability practices
implementation, it is beneficial to identify a sustainability representative from
within the organization. The sustainability representative can be the Light The
Night sustainability point of contact, answer questions, and continue to receive
more training on how to effectively implement sustainability practices (USP, 2023).

Stakeholder Feedback: Training and education is a high opportunity impact area
identified by the Light The Night team. The more educated staff and participants
are in the topic of sustainability, the more likely they are to support the goals of
the organization.

Short, medium, and long term goals:
Short term goals include:
e Advertise, promote, and market event to a diverse audience
e Share event sustainability efforts with attendees in pre-event literature,
signage, announcements, media, and marketing

15



e Inform attendees and request their help in meeting waste diversion and
event sustainability goals

e Ensure that event planning staff communicates the sustainability goals or
objectives to staff/volunteers, and clearly assigns sustainability duties to
staff/volunteers

e Offer event information in different languages specific to event location and

demographics

e Display and define sustainability terms and concepts in a comprehensible
manner at the event

e Educate attendees about sustainable practices through activities/
demonstrations, such as waste and/or recycling demonstrations,
composting talks, or hands-on activities

e FEducate attendees about sustainable food practices when serving food.
This can be done by appropriate signage, menu notes, or by food servers

Medium term goals include:

o Meet with stakeholders, event owners, site owners, vendors, and
contractors to let them know the goals of the sustainable event guideline.
Invite their input and advise them of any sustainability expectations and
requirements

4. Local communities

Definition: Engaging with the local community to develop Light The Night and
discussing any negative or positive impacts. Including diverse voices from the
community and encouraging attendance from those who traditionally do not
attend Light The Night.

Impact on Light The Night: With over 100 in-person events across the United
States and Canada, Light The Night has the opportunity to positively impact the
local community in the local society, environment, and economy (COSH, 2023).
Incorporating sustainability practices into each event allows for a more diverse
audience to be included, involved, and heard, leading to diversity and inclusion
(MSEC, 2023).

Stakeholder Feedback: Local communities will always be a high priority for the
Light The Night team. The employees and the project sponsors agree that

16



reaching different audiences at their level to support their mission is highly
relevant to the work the nonprofit is doing.

Short, medium, and long term goals:
Short term goals include:

e Communicate sustainable efforts, requirements and suggestions to
vendors
Medium term goals include:
e Research local ordinances related to the sustainability of your event.
Ensure that all apply

5. Inclusivity

Definition: Developing and running Light The Night to be a socially inclusive event,
held at an accessible environment for all, and able to accommodate requests.

Impact on Light The Night: Light The Night’s reach across the United States and
Canada presents an opportunity for events to deliberately include
underrepresented communities and the ability to address accessibility needs and
requests (MSEC, 2023). Information regarding the participants’ accessibility needs
can be asked for ahead of time in order to ensure an event with the least amount
of barriers. The selection of event venues can also take into consideration the
accessibility of its facilities and restrooms (MSEC, 2023). Using diverse marketing
channels can ensure a broader potential participant group is reached (COSH,
2023).

Stakeholder Feedback: Survey participants saw inclusivity as a topic to have a
high social impact on the communities that Light The Night serves. Along with
waste, it was the only topic where all employee survey respondents agreed it was
highly relevant to Light The Night.

hort, Medium, and Long-term I
Short term goals:
e Hold your event at a time that considers a majority of your audience and
avoids major religious holidays
Medium term goals:

17



e Set diversity targets and measure your progress. This can include sourcing
minority-owned vendors or attendee demographic.

e Use inclusive language, images, and graphics in marketing

e Develop a customized land acknowledgement and practice pronunciation
beforehand

Long term goals:

e Make sure the entire venue, or a significant portion, is accessible for

persons with reduced mobility

Medium Priority

6. Water

Definition: Includes the water used during Light The Night and how it is
distributed to employees, volunteers, and participants (e.g. water bottles, water
refill stations). Also includes any water-saving initiatives.

Impact on Light The Night: A significant source of waste at events can be the use
of water bottles made out of plastic. Light The Night has the opportunity to
mitigate this impact by offering water refill stations and encouraging participants
to bring their reusable water bottles (COSH, 2023). LLS has indicated health
concerns for the most vulnerable attendees regarding water refill stations. With
clear and consistent messaging, water bottles can be made available for

vulnerable populations, and water refill stations can be provided for the remainder
of the attendees. Such an approach would minimize single-use plastic water
bottles at Light The Night. Another approach would be to use water bottles made
out of other non-plastic materials that can be recycled or composted within the
city the event is held (COSH, 2023).

Stakeholder Feedback: Based on the employee survey and the materiality map,
this impact topic was scored to be moderately relevant which indicates that it has
medium relevance to the Light The Night stakeholder and is seen to have a
medium impact on Light The Night operations.

Short-, Medium-, and Long-term Goals:
Short-term Goals include:

e Appoint volunteers to monitor water stations to reduce wasted water
e Encourage event attendees to bring their own refillable beverage container
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Medium-term Goals include:
e Eliminate bottled water sales or giveaways. Provide alternative sources of
water (e.g. from bulk water taps)
e Choose venues with drinking fountains or hire temporary water stations.
Ensure the water refill stations are centrally and strategically located with
clear labeling

7. Food and beverage

Definition: Access to food and beverages at Light The Night that are locally
sourced, accommodate a variety of diets, and include organic, seasonal, local,
and/or fair trade food and beverage options. This includes access to sustainable
food and beverage packaging options and a plan for dealing with food surplus at
the end of the event.

Impact on Light The Night: Light The Night’s reach across the United States and
Canada allows for the opportunity to work with a variety of food and beverage
vendors. Food and beverage options have an impact on greenhouse gas
emissions and water use (COSH, 2023). One way to mitigate the environmental
impact is to provide vegetarian and vegan options (MSEC, 2023). Light The Night
can also work with local, organic, and fair trade options (MSEC, 2023). Each event
can also make a plan for dealing with leftover food, whether it be composting or
donating to a local organization (COSH, 2023).

Stakeholder Feedback: The survey and materiality matrix revealed the food and
beverage topic to be moderately relevant to Light The Night stakeholders. The
employee survey results indicate the food and beverage topic has a medium
impact on Light The Night operations.

Short, Medium, and Long-term Goals

Short term goals:
e FEducate attendees about sustainable food practices when serving food.
This can be done by appropriate signage, menu notes, or by food servers.
e Ensure vendors use Fair Trade, Direct Trade, Rainforest Alliance, or organic
products

19



e Require vendors to partner with a local charities, food banks, or compost
services to collect leftover food post event
Medium term goals:
e Choose vendors that provide vegetarian and vegan options
Long term goals:
e Have a contract with food providers to ensure sustainable practices. (For
example, zero waste practices, vegan/vegetarian options, local/seasonal
etc.)

8. Procurement and Sourcing Practices

Definition: Addresses the extent to which The Leukemia & Lymphoma Society
(LLS) and Light The Night employees are compliant with sustainable sourcing
policies. This also includes LLS contracted and extended supply chain (i.e., direct
suppliers, venues, sponsors) that provides promotional items, event spaces, and
food and beverage vendors.

Impact on Light The Night: Light The Night events are made possible through the
collaboration of multiple stakeholders, including sponsors, suppliers, and vendors
(COSH, 2023). The Light The Night events can implement procurement and
sourcing practices that vet national and local sponsors, suppliers, and vendors

and prioritize those with a reputation for social and environmental sustainability
(COSH, 2023).

Stakeholder Feedback: Based on the employee survey and the materiality map,
this impact topic was scored to be moderately relevant which indicates that it has
medium relevance to the Light The Night stakeholder and is seen to have a
medium impact on Light The Night operations.

Short, Medium, and Long-term Goals:
Short-term goals include:

e Order with a request for no-excess packaging
Medium-term goals include:
e Styrofoam products are not purchased or used
e Ask food vendors to only provide recyclable or compostable containers.
When choosing compostable items they should be BPI-certified and have
no fluorinated chemicals
Long-term goals include:
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e Ask vendors only hand out SWAG that's either made with sustainable
materials including organic cotton, recycled materials, etc.
e FEvent supplies are borrowed, purchased secondhand, rented or reused

Low Priority

9. Energy

Definition:The energy mix (non-renewable, renewable, or both) that is provided by
the venue organizers for Light The Night events. This also includes energy-saving
initiatives.

Impact on Light The Night: The amount of energy used and its sources can have a
negative impact on the environment and communities due to greenhouse gas
emissions (Concordia Office of Sustainability and Hospitality, 2023). One way to
mitigate this impact is to hold events outside, as seen during the Light The Night
events (COSH, 2023). However, there are opportunities to improve through the
selection of event venues using non-fossil fuel energy sources within the
renewables family, including solar and wind for outdoor and facilities lighting
(COSH, 2023). The selection of event venues can also take into consideration the
conservation of electricity through the facilities available, like energy-efficient
faucets, toilets, and lighting (COSH, 2023). Overall, choosing event venues with
facilities featuring LEED-certified buildings can help address energy waste (COSH,
2023).

Stakeholder Feedback: Based on the employee survey and the materiality map,
this impact topic was scored to be least relevant which indicates that it has low
relevance to the Light The Night stakeholder and is seen to have a low impact on
Light The Night operations.

Short, Medium, and Long-term Goals:
Short-term goals include:
e Choose buildings/venues that have LEED certifications or certifications that
ensure the building/venue is green
e Choose venues that have EV charging stations available for use
e Use LED lights for all stage and venue lighting
Medium-term goals include:
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e Create a method for tracking and measuring GHG emissions at Light The
Night Events

e Ensure your event runs on renewable energy (either by the event
organizers or through the local energy grid system)

10. Emissions

Definition: Carbon dioxide and other greenhouse gasses that are released directly
or indirectly into the atmosphere. An example includes event emissions which are
typically associated with employee/volunteer/participant travel, energy usage, and
production.

Impact on Light The Night: Light The Night events are held at various locations,
which require participants to travel to the events. The use of transportation to the
event has an impact on the environment due to emissions, especially from the use
of a single person riding a personal vehicle to the event. Light The Night can help
lower participants' carbon footprint by ensuring events are accessible by public
transportation (McGill Sustainable Events Certification, 2021). Consistent and clear
messaging encouraging participants to take alternative modes of transportation or
carpooling can be an effective strategy (COSH, 2023). Additionally, the
construction and maintenance of event venues, as well as the use of equipment
such as generators, can result in emissions. Light The Night can help mitigate this
issue by purchasing and becoming involved in carbon offsetting programs.

Stakeholder Feedback: Based on the employee survey and the materiality map,
this impact topic was scored to have a low relevance, which indicates that it has a
low relevance to the Light The Night stakeholders and is seen to have a low
impact on Light The Night operations.

Short, Medium, and Long-term Goals:
Medium-term goals include:

e Create a method for tracking and measuring GHG emissions at Light The
Night Events
Long-term goals
e Offset the emissions produced by Light The Night events by purchasing
carbon credits or investing in renewable energy projects.
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11. Transportation

Definition: The transportation of products, goods and materials, employees,
volunteers, and participants which may have an impact on the surrounding
environment

Impact on Light The Night: Light The Night events include the participation of
many people from a general geographical area. To help reduce the participant’s
carbon footprint, Light The Night can encourage participants to walk, bike, take
public transportation, or carpool to the event (COSH, 2023). Providing participants
with specific details before the event regarding the closest public transportation
stops to the events and the availability of bike racks can help reduce barriers for
participants (USP, 2023). On the vendor side, transportation emissions mitigation
can happen by working with local vendors who source environmentally friendly or
certified sustainable materials (COSH, 2023).

Stakeholder Feedback: There is a small level of opportunity when it comes to
Transportation. The employees identified this as having medium opportunity
compared to the other impact topics, however, the project partners identified this
as low impact due to the challenging nature of transportation. Transportation is
heavily dependent on the community and infrastructure available in the area, but
there are a few recommendations to improve.

Short, Medium, and Long-term Goals:
Short term goals include:
e Encourage participants to arrive using sustainable transportation
Medium term goals include:
e Share information on local public transportation and include information on

stops located near the venue in the with participants
Long term goals include:
e Choose a venue with secure bicycle parking or offer a bike valet to watch
over attendee's bikes during the event

12. Marketing communications

Definition: Ensuring public-facing materials regarding sustainability initiatives are
based on factual information and backed up by actions taken by the organization
and vendors participating in Light The Night.
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Impact on Light The Night: Light The Night participants are engaged with each
other and with LLS. Clear and consistent communication with participants and
vendors regarding sustainability practices at Light The Night can ensure factual
information is shared and LLS avoids greenwashing. Light The Night can
contribute to factual sustainability practices by first setting up awareness before
and during the event and informing the community how they can be involved
(COSH, 2023). Light The Night can follow up with participants and vendors after
the event to share sustainability practices, successes, and where to make future
improvements (COSH, 2023).

Stakeholder Feedback: The surveys and materiality matrix reveal the marketing

communications topic to be of medium relevance to Light The Night stakeholders.
The employee survey indicates the marketing communication topic has a medium
impact on Light The Night operations.

Short, Medium, and Long-term Goals:
Short term goals:
e Share event sustainability efforts with attendees in pre-event literature,
signage, announcements, media, and marketing
e Include promotion of key sustainability actions in your marketing plan
e Distribute event maps, guides, agendas, programs, etc. electronically prior
to the event

e Clearly communicate objectives to staff, suppliers, contractors, volunteers
and enforce contract clauses

e Use signage and electronic media to inform participants about event
sustainability practices and initiatives

e Prominently display objectives and achievements at key areas and
touchpoints pre, during and post event, to raise awareness, engage and
encourage behavior change

e Distribute surveys to attendees post event on sustainable topics to
document their views, values, barriers and aspirations

Medium term goals:

e Appoint a spokesperson who can talk about the sustainable features of the

event
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As The Leukemia & Lymphoma Society strives to become innovators of sustainability in
the nonprofit sector, the Sustainable Light Knights recommend the following next steps
for the organization:

Hire a Sustainability Coordinator for Light The Night Events

The team recommends adding a Sustainability Coordinator position to the Leadership of
Light The Night events to support the organization's goals. To ensure the dedication to
carrying out these responsibilities, the recommendation is the addition of an additional
employee. Their duties would include carrying out the following steps outlined below. To
make this transition easier, this position could be a part-time position to start. Once LLS
sees an increase in demand, they could expand to a full-time position, then multiple
regional sustainability coordinators for all events. If, at this time, hiring a sustainability
coordinator is not feasible, the following responsibilities would go to another position in
the organization, ideally a person within leadership.

Begin Tracking ESG and Materiality Topics to Inform Goals

A recommendation is to set up an ESG and Materiality tracking plan
to be able to set better goals for the organization. This will also
require training for event coordinators but is critical to the success
of sustainability. (this would be the responsibility of the sustainability
coordinator)

Distribute the Sustainable Event Checklist, Procurement Guidelines, and Vendor
Pledge

The team has created an all-inclusive event planning checklist for the event coordinators
of Light The Night events, using the impact topics from the materiality assessment. This
event guide can be completed by each event regardless of their level of participation or
unique practices. Event organizers can use the event checklist to score each event to
understand their level of commitment to The Leukemia & Lymphoma Society’s
sustainability goals. It will help them become a leader in the nonprofit fundraising space
regarding sustainable practices. To promote these sustainability changes within the
diverse Light The Night markets, the event checklist includes a score sheet that allows
organizers to benchmark their sustainability success with other Light The Night Events
and receive a sustainability badge from LLS as a reward for the implementation of items
contained in the Event Checklist.
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Some event practices are not decided by the individual markets but by the national team.
The procurement guideline will be a crucial resource for the national team at Light The
Night. It provides information on sourcing a more sustainable product for items like
T-shirts and marketing materials.

In addition to the event checklist and procurement guideline, the Sustainable Light
Knights recommend using a vendor pledge to have third-party vendors comply with the
sustainability goals of each event. An example of this is in the event planning document
packet created for the LLS team.

The following steps for the Light The Night team will be to distribute this checklist to each
Light The Night planner across their organization, adopt the procurement guideline, and
introduce the vendor pledge. To ensure the impact of this checklist, procurement
guideline, and vendor pledge, education will be required to adopt these practices. In
addition, it is necessary to allow Light The Night planners to review the checklist and
then ask questions about how to use it or to provide clarification on different categories.

See the event planning checklist, procurement guideline, and vendor pledge.

Host Sustainable Event Planning Trainings for all Light The Night Event Planners

With a checklist as extensive as the one the team provides, education must come with it

to ensure the highest and best use of the tool. Event coordinators can ask questions and
learn more about sustainable event planning by hosting an event planning training. This

will help bolster their understanding of the expectations needed for sustainable change.

Set and Achieve Short, Medium and Long Term Goals Related to Sustainability
The final step would be to consider the goals recommended by the team and the
suggested timeline to improve sustainability at the events and work to achieve set goals.

Conclusion

Our assessment of Light The Night highlighted the importance of inclusivity and waste
reduction as top priorities. Through conducting surveys and a materiality assessment, we
found these areas that needed the most attention to ensure the event can move towards
a sustainable future and positively impact the environment and communities in which it
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operates. Using our surveys and materiality assessment results, our team developed
short-, medium-, and long-term recommendations for Light The Night event organizers to
implement sustainable practices. Our team delivered our recommendations through
three main deliverables: our Sustainable Event Planning Checklist, Procurement
Guidelines, and Vendor Contract.

The deliverables that our team created for Light The Night will help the organization
move towards a sustainable future in several ways. The Sustainable Event Planning
Checklist will provide the organization with a comprehensive framework to prioritize
practices with high materiality. The Procurement Guidelines will provide clear guidance to
the organization's procurement team to ensure they source sustainable and
environmentally-friendly products and services for their events. Finally, the sustainable
vendor contract will ensure that the organization can work with vendors who share their
commitment to sustainability, thereby helping reduce the events' environmental impact.
Overall, these deliverables will help the organization prioritize sustainability in its events
and operations, reduce its environmental footprint, and inspire others to follow suit.

By implementing our recommendations, Light The Night will reduce its environmental
impact and promote a more inclusive and sustainable culture. We hope our findings will
inspire similar efforts in other large fundraising events to prioritize sustainability and
positively impact the world. We anticipate our deliverables will serve as a valuable
resource for Light The Night event organizers to create a culture of sustainability in their
events.
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Appendix A: Participant Age
AGE RESULTS (OUT OF 122 RESPONSES)

17 and under

65 and over 1_:';:
11.5% 6%
25-34
12.3%
55-64
20.5%
35-44
254%
45.54
26.2%

Appendix B: Participant Location

PARTICIPANT LOCATION

BOSTON

LOS ANGELES

LOCATION

MILWALIKEE

SAVANMNAHISOUTHEAST
GEORGIA



Appendix C: Years Attending LTN

Years Attending LTN

11+

15.6%
1-2022 was my first year
25 4%
6-10
22.1%
2.5
36.9%
Appendix D: Team Type
TEAM TYPE
Corporate Team
Friends & Family Team
L
o
r
=
=
LL
= School Team
Individual Walker -
0 20 40 60
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Appendix E: Level of Sustainability Knowledge

LEVEL OF SUSTAINABILITY KNOWLEDGE

80
60
40
20
1]
Proficient—1 am passionate ahout Still Learning — | have a basic | don't know much ahout sustainability
sustainability and incorporate understanding of sustainability and but am interested to leam
sustainable practices into my day-to-  want to become more sustainable with
day my choices

LEVEL OF SUSTAINABILITY KNOWLEDGE

Appendix F: Transportation

Transportation Taken to LTN

Active transportation {j.e.
walking, hiking)

Fublic transportation (i.e. hus,
light rail)

Transportation Taken to LTH

Motor vehicle (includes all types
ofvehicles)

| don't have an interest in sustainability

100

125



Appendix G: Participant Lantern Practices

PARTICIPANT LANTERN PRACTICES

Throw it away
14.8%

Returnitto LLS to be reused
20.5%

Keep it and bring it home

64.8%
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APPENDIX H: Sustainability Practices at Light The Night

SUSTAINABILITY PRACTICES AT LIGHT THE NIGHT

W always
~ mostofthe time
about halfthe time

bring water bottle - sometimes

W never

. nia

save promotional items
participate in rem. Pav

eat the food provided «

Sustainabhility Practices at Light the Might

wearthe shirt -

use waste and recycling hins -

r

0 25 50 75 100
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Appendix |: Employee Survey Results

Please rate the following impact area from being least relevant to the Light The Night events to being most relevant.

8
I Least Relevant [ Moderately Relevant 0 Highly Relevant
6
4
2 Jll_lll Ill I“_lll
0
Energy Procurement and Water Emissions Waste Compliance Transportation Training and Local Inclusivity Marketing Food and
Sourcing Practices Education Communities Communications Beverage
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Appendix J: STOWSs Analysis Results

EXTNERAL FACTORS
——

INTERNAL FACTORS

STRENGTHS

WEAKNESSES

OPPORTUNITIES

THREATS

1. With the formation of the ESG council, LLS
will be able to address external pressure from
sponsors to move toward green avant planning.

2. Use high lavel governance angagement in
sustainability afforts to create a govarning body
within mamanegaement that oversees
suslainability and ESG efforts

3. Ability to be first in class in green fundraising
(first mover). The competition for nonprofit
funding is highly competitive, and incorporating
ESG practices into your nonprofit can make the
difference betwesn attracting investors or
getting passad cver,

4. Ability to lower costs of swag and increase
fundraising vale

5. Utilize currant ESG momentum and green
avant catifications to aid regional managers in
implamenting sustainability best practices.

6, Utllize the curent finicaial growth and
influence of LLS in the P2P fiald to cover
increasad costs from sustainability initiatives.
Daspite market trends (other large P2P
fundraisers are losing menay), LLS is increasing
in sponsorship,

1. The ESG council and leadership will help
migate the issues realted to the negative views
based on lack of sustainabilty at event

2. Leveraging the mission to promote
sustainability would eliminate those whe do not
participate due to lack of sustainability

3. Developing a framewark for non profits could
potentially change the overall ragulations
around non-protits and similar avents.

4. Bacoming cartified in green avents would
allow naw sponsorships and donors to arise due
to the sustainable mission and nature of the
avant

5. Increased sponsarship would make
incarperating sustainable pracitices a much
smoother transition while contributing te the
mission of LLS.

6. The national raach of the organization will
help LLS reach a new audience of those that
can work, volunteer, seurca, and attend the
avent, futher prometing the mission of
aliminating cancer, and spreading awareneass
about sustainability,

1. Extamal prassura from sponsor and
community members pushes axacutive
leadership to commit to incorporate
sustainability in avent planning.

2, ESG reporting will show corporate sponsors
and invastors the need for a full tima
sustainabilty employes, who can ensure LLS
and Light the Night minimizes green washing
and targets new sponsorships focused on
advancing sustainability within LLS and Light
the Night

3. Obtaining grean avent carfications and
fallowing sustianbility standards will help the
ESG council bettar incorporate and prioritize
sustainbility in their future events. This will
provide all Light the Night national coordinators
a wel thought, actionable plan that ensure
sustainability is baing done during Light the
Night (especially in key focus areas of food and
beverage, waste, t-shits, and lanterns),

4. with a committed employee(s) focused on
sustainability, thara is a possibility of increased
sustainability aducation in headquartars. Doing
this can petentially ensure sustianbility practices
ara baing done at evary lavel of the company
(executive leadership, managers, avent
coordinators, voluntaars, etc.)

5, Thraught the increased attention from
intamal and axternal stakeholders, LLS can
shift the values of the company ta include
sustainability efforts. This will incease the nead
far ESG reporting, sustianability funding, and
comapny suppaort.

6. Increased support from executive ledaarship,
provides more opportuntities for the ESG
council to develop new ideas and solutions to
reducea mataral consumption (in food and
bevarage, waste, lantems, and t-shins)

1. LLS to investigate an ESG reporting
framawork like GRI and start tracking required
data to be prapared for any upcoming changes
in legislation requiring nonprofits to disclose
anvironmantal impacts.

2. LLS to creata relationship with local
community reprasantative to provide insight inta
waste best practices and recommended waste
managemeant company appropriate for the
location

3. LLS to rasearch sponsors who would be
onboard with implamenting sustainability factors
at avents and willing to spensor such activitias,

4. LLS to considar bringing onboard a board
membar er axacutive leader who is wall versed
in ESG and can provide fasdback to proposad
sustainability solutions.

5. LLS to educate paticipants on sustainability
practicas through cemmunication bafora, during,
and after avent to set good expectations as to
what type of suslainability factors can be
axpected at the avent.

6. LLS to consider immunocompromised
community and reasure safety of water stations
by ensuring reputable vandor and hygienic
satup for all in order to eliminate single use
plastics from water bottles and encourage the
use of reusable bollles brought by participants.
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